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. Glatfelter
Glatfelter Corporate Marketing Team NSURANCE GROUP

12-person team operates as a full Marketing Agency with varied and vast specialties and areas of expertise.

Goal is to serve as your “marketing arm,” providing insight and ideas, support, and collateral that helps you
expand your book of business and your outreach. Ultimately, our goal is to help you meet your goals.

For Glatfelter programs, a current primary focus is support of overall brand awareness. This differs with
VFIS, which is a well-known brand across the country.

We utilize scientific and behavioral marketing approaches, evaluate insights through analytics, and stay up-
to-date on best practices in a rapidly-changing market so that we can provide you with the latest
knowledge, expertise, and advice.

The market is crowded and noisier than ever—we aim to help you cut through that noise and stand out
while making a lasting, positive impression on current clients and prospects.

Our goal is also to strengthen our brand and provide awareness in all markets, which involves ensuring that
our collateral follows brand and legal guidelines.



Behavioral Marketing Fun
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The Anchoring Effect

*  When making decisions, people tend to rely heavily on the first piece of
information encountered (the "anchor"). For instance, initial prices set for
products can shape consumer perceptions of subsequent prices.

The Endowment Effect

* People often assign a higher value to things merely because they own
them. This is evident when individuals place a higher selling price on
objects they own compared to what they'd pay for the same item.

The Halo Effect

* When we perceive someone positively in one aspect, that positive bias
extends to other areas as well. For example, finding someone attractive
can lead to the assumption they're also kind or intelligent.

The Scarcity Principle
* Items in short supply are perceived as more valuable, driving people to
act quickly for fear of missing out
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Behavioral Marketing Fun

Social Proof
* People tend to follow the actions of the masses, believing that such a large

group can't be wrong. This behavior is evident in trends and the popularity of

reviews.

Loss Aversion

* People tend to prefer avoiding losses over
acquiring equivalent gains. The pain of losing
something is psychologically twice as powerful
as the pleasure of gaining something of equal

value.




| Marketing Team & Specialties

We aim to provide Glatfelter’s products and services to those who
need them, connecting with target audiences in meaningful,
measurable, and sustainable ways. We seek to drive growth—both
yours and Glatfelter’s, to strengthen brand awareness and reputation,
and create value for our broker partners and end clients through
strategic, data-informed, and creative initiatives.
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Marketing Team & Specialties

Build, Manage, and Protect the Brand

* Establish and maintain a strong, consistent brand identity and
voice.

* Ensure all communications and designs reflect Glatfelter’s values,

mission, and purpose, and differentiate Glatfelter from

INSURANCE GROUP®
An |AlG| company




| Marketing Team & Specialties

Drive Awareness and Demand

* Identify and reach target audiences through muilti-
channel campaigns.

* Generate qualified leads and nurture them while using
data analytics to measure and optimize performance
across all marketing touchpoints.




Marketing Team & Specialties

Support Sales and Business Objectives

* Align marketing strategies with overall business goals and
revenue targets.

* Equip sales teams and broker partners with tools, messaging, and
materials that create value and accelerate conversations.




Marketing Team & Specialties

Deepen Customer Engagement and Loyalty

* Create content and experiences that educate,
inspire, show transparency, and build trust.

* Leverage target audience insights and feedback to
improve overall satisfaction and retention.




Marketing Team & Specialties

Foster Innovation and Continuous Improvement

* Art started with innovation; we continue it by
staying ahead of trends, technologies, and
industry shifts.

* Test new ideas, channels, and creative
approaches for maximum impact, utilizing
behavioral marketing to develop strategy.

* Use data analytics, metrics, and feedback
loops to learn, iterate, and evolve strategies.
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| Marketing Team & Specialties

Glatfelter boasts a fully-integrated, centralized, in-house marketing department with the following capabilities:

* Marketing Strategy  Tradeshow Marketing
 Research  Tradeshow Management

* Brand Development e Graphic and Multimedia Design

* Event Planning & Management * Video

e Advertising * |nteractive, Animation, and

. Copywriting and Copyediting Augmented Reality Development
« Executive Communications * Data Analytics

« Public Relations * CRM Management

- Digital Communications * Client Service & Customer

. Direct Marketing Experience Management

* Web Design & Development
e Social Media Marketing
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. . Glatfelter
Current Marketing Strategies NSURANCE GROUP

Connecting through transparency, authentic storytelling
* Use of real stories, real photographs

Focusing on the ‘why’ — we care for the community caretakers
* Showing genuine care and advocacy
* Being there in many of ‘the moments that matter most’

Using clear, simple, and concise language (cutting through that noise)

Creating journeys to support inbound vs. outbound marketing

Explaining with a target audience perspective in mind
* You Language
* Not “what we do” but “what we can do for you”
 Meet needs / reduce pain points
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“People don’t care how much you
know until they know how much
you care.”

- John Maxwell
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Glatfelter
Brand & Brand Standards NSURANCE RO

+180 types of touchpoints of visual communications

Flyers
Emails
Websites
Brochures
Social

Videos

These all need to be unique and accurate to each market while still
maintaining the Glatfelter Identity.



Glatfelter
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Logo Usage Guide:

Glatfelter Insurance Group logo

Registration mark is to always be with the loge. Glatfelter Insurance
Group [s a regfstered service mark and any use of that mark is
contrelled by Glatfelter Insurance Group. All branding and content
must go through a rigorous corporate/legal review process (managed
by the Glatfelter Marketing team). kirigilfo@glatfelters.com
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Brand colors:

PMS 287 PMS 292 GIG Cobalt
RGE -0, 47 135 RGE - 103, 187 232 RGE - 22,94, 255
ek 100, 87, 20, 11 gk 54, 16,0, 0 cmyk - 81,64, 0. 0
Hex# - GO2FE7 Hex#t - &7B2ES Hex## - 165EFF
Use color or alf blaek fago on white or Gla'feh‘er qutfeh'er
light catored, ploin backgrounds. INSURANCE GROUF" INSURANCE GROUP"
n [AG] company An [AIG] company

Use alf white faga on dork coiored,
piain botkgrounds.
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Space & Sizer
Always leave enough “cushion” space around the logo. Keep large enough to read clearly. Never crowd the lago with cther logos.
words or ohjects of any kind. The logo should only be an a clean background, no pattetns ar shapes to compete with the logo.

Leave “cushion” of space around the lego
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l GUIDE
But wait... LATFELTER BRAND STYLE

Glatfelter Brand Style Guide

"and ®

Voice

Logo Usage piotfelter  Glatfoler
Clear Space Glatfelter |
Proportions | TR R
Color Palettes wu g O
Typography

Graphics
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Everything we produce is curated to
meet these standards. . 073 e

Who Cares?
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Glatfelter Producer School

Producer School Attendees,

Hold on to your seats because it's about to get wild! Trust me.

Enjoy your visit.

Glatfelter

INSURANCE GROUP®

John Peck

Creative Director
Glatfelter Insurance Group

183 Leader Heights Road | York, PA 17402
d: FA7.741.7294 | 800.233.1957 | c: 443694 4477

ipeck@glatfelters com | glatfelters.com | Join the conversation

E‘: Book time to meet with me

Draft saved at 5:04 PM
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SELECTED RISKS INSURANCE COMPANY INSURANCE GROUP®
FOR - ) An [AIG] company

PENNSYLVANIA VOLUNTEER FIREMEN'S INSURANCE PROGRAM

Name of your yolunteer Fire Company

Name of your Relief Associafion

- .
Sityated in .. Faye e fon ST
{city, borough o sownship)

Number of fire companies oF fire stations 10 be insured

Check plan desired o 1 - T 2 A3 4

Optional edical coverage: Annual premium $...
1 coverage for Ladies Auxiliary is to be included:

P 3 Annual premivm L o

Check plan desired e | [ 2

Total Annual premium $

Coverage to become effective at 12:01 AM. e b

1

Correspondence 10 pe mailed to ...

—3

Signed by %
Acknowledgement of this application will be given by return mail. policy will follow within a few days.

\f this coverage is to be issued through 3 selected Risks agent or Penna. broker please complete the following: \

Name of agent of broker ..

L

pRc T

Address

Are you a Selected Risks agent K.yes O

1 not, give us your penna. broker's license number it

- The following information is requested for statistical purpeses only: -

How many pieces of fire fighting or emergency equipment are gsraged in your fire house? ..

What is the estimated number of active Volunteer Firemen in your flre company? ..

HVD-16583A
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Why VFIS |  Producer Center Login
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Broker Resources

‘ ’v F I s Insurance Products Training + Resources Claims

The blast could be heard,
and felt, towns away... Gle!uaRJNFCEe(!!er[
An [AIG] company -ﬂ

when Rapho Tawnship's Public Works' Facility axploded just us the sun started 1o
rise, The building wos destrayed. MNeighboring structures damaged. Butinjuriesd
None—thanks ta & quick-thinking smployes who clecred the building just moments
before., Within haurs, Rophe Township was ready to begin moving forward s
Glalfelier claims adjusters arrived an the scene, check olready in-hand.

Partner with Gletfelter for the claims service your clients deserve,

glatfelters.com

fira servica | emergaficy medical sorvices | wetarantiies | schools| runicipaliies | schoolus confracters
ligions oot oo iv g | hiosiee fhone sl Lt et e e

7055 Gl o Insimies Grsiop




Marketing Central
Glatfelter
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Marketing Resources. ¥

CaTEGORES  FLYERS B BROCHURES

Flyers & Brochures 25
Coverage Guides/Booklets 5)
Glatfelter Materials ©)

ETC Materials & Forms (6) Accident & Sickness Claims Guide Flyer
Order Forms 2 \

Co—B(anded Materials (1 1)
Client Resources (14) Accident & Sickness Flyer- For Texas only
Territory Maps (1)

Meet The Team (1)

911 Emergency Organizations Flyer

Accident & SickRessiFlyer

‘Accident and Sickness - Enhancements Flyer
Accident and Sickness - Policy Enhancements Flyer
Competitive Advantages

Critical lllness Flyer

Cyber Liability & Computer Fraud

Drone Coverage Flyer

EPLI Helpline Flyer

eRiskHub Cyber Flyer

Group Term Life Flyer

LOSAP Flyer

arketing

Traini
to s‘gtmg’ resources and
ma
you up for success

erials designed

https:
/ /www.glatfelters.com/agent-r
-resources
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AU CI it S U p pO rt INSURANCE GROUP'

Website Review
* Adherence to brand standards, legal requirements, ADA requirements
= SEO
= Editing
" Journey Suggestions
» Photography, Video & Design

Social Media Review

e Linked In
e  Facebook
* Instagram

On-Site Agency Education



Glatfelter

Approval Process
Content
Design

GIG Legal Review
AlG Legal Review
Production
Distribution

1.
2.
3.
4.
5.
6.




HOW TO WORK WITH US Glattelir

You know your clients and goals best. First and foremost, we're here to listen and then utilize our
areas of expertise to brainstorm the type of marketing initiative(s) that will work best for your needs.
Gather notes on your ideas (a bulleted list is fine) and send them our way.

We can provide reactive marketing support: If a major competitor exits a market and you’d like to
expand there, our materials can be quick and targeted to specific locations. We find that niche
marketing does better overall than casting a wide net.

We can provide proactive marketing support: Planning marketing materials, content, and campaigns
that help you generate awareness, highlight key products, or expand business.

See something a competitor is doing that you like? There’s nothing wrong with putting our own spin
on someone else’s great idea. Share with us!

Reach out via phone or email to share insights, goals, changes in the market, etc.



QUESTIONS?
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